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National Forests
Retirement Destination Counties

Cities by Population
� 8247 - 304011
� 304012 - 1630553
� 1630554 - 7322564

Major Roadways



RPA Regional Borders

Percentage of Public Natural Land by County
0 - 10%
10.1 - 40%
40.1 - 70%
70.1 - 100%
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2020 Ambient Public Land x Recreation Interactions
Negligible
Light
Moderate
Moderately heavy
Heavy

States



2020 Ambient Public Land x Recreation Interactions
Negligible
Light
Moderate
Moderately heavy
Heavy

Other Federal Land
Wildlife Refuge Wilderness
BLM Wilderness
NPS Wilderness
NF Wilderness
COE, BOR, & TVA
Bureau of Land Management
Wildlife Refuges
National Parks
National Forests
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With Increasing Human Presence 
Comes Greater Challenge to 

Public Land Managers
•More people spreading to all “corners” of the 
country puts pressure on public lands

•More urban people less connected with the 
“land” represents an education challenge

•Recreation and other rising and 
unprecedented demands requires an informed 
response



����
NATIONAL SURVEY ON 
RECREATION AND THE 

ENVIRONMENT
��������	


THE UNITED STATES’ ON-GOING 
NATIONAL RECREATION SURVEY



• The first National Recreation Survey (The NRS Series) 
was reported in 1960 for the Outdoor Recreation 
Resources Review Commission

• Subsequent NRSs in 1965, 1972, 1977, 1982, and 1995 
and 2000-01

• These NRSs were used widely in the field and were the 
basis for U. S. Nationwide Outdoor Plan (Interior)

• Current NRS has been renamed the National Survey on 
Recreation and the Environment (NSRE), it is 
interagency, the FS is the lead agency

• Nation’s on-going, long-term outdoor participation  and 
environmental survey

HISTORY AND CURRENT COVERAGE OF

THE NATIONAL RECREATION SURVEY



DEMAND FOR
OUTDOOR RECREATION

AND PLACES TO
RECREATE CONTINUE

TO GROW



LONG TERM TRENDS SINCE 1960
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DEMAND FOR TRAILS AND 
FOR VIEWING/LEARNING 

ACTIVITIES ARE 
GROWING AND 

REPRESENT PRIME 
MARKET  OPPORTUNITIES 

FOR CDAs



����������

�����	
����	���


�	��



�	5	���6�7�5��5	��

,��*	
� %����������&
+	6	�� 7��6���6	��

?���
� �)4� ��4)
5(	�� ��4� �)4�
+	����	� ��4� ��4�
B�#����������� ��4) ��4�
�������
#�� ��4� �4�
?���	������� ��4� �4�
B���� ��4� ��4�

1���#� +	�(�����(��������	���������%C��)!�D�C�))!&

,���	�	���	���,����������
+	6	�� ���4�! �*�����
���)C
7��6���6	�� ���4�!��*�����
���)C

5	�(	�������	����*����	"	�	���	��2�������*�:�����	���



�������5��	�	��

1���#�
C��4�!��	����������
���.���������#�(�#������
*
�� ��������������

,���	�	���	�� �4�!��*��(�����)C

,��*	
� ,������
?���
� ��4�

5(	�� �)4�
+	����	� ��4�

B�#����������� ��4�
�������
#�� ��4�

?���	������� �4)

B���� ��4�



)�����	��7	5	��

1���#� $���(�
�"�
	�������������
� �
��������#�

,���	�	���	�� ��!��*��(�����)C

,��*	
� ,������
?���
� ��4)
5(	�� ��4�
+	����	� ��4�
B�#����������� ��4�
�������
#�� �4�
?���	������� �4�
B���� ��4)



��&��87�$�9�

��&1&��&��!7:&��$%&�

� EF���#�"�
�������������������(�
��	�(�
��	�������� �	��
�#	������	
��%��4�!��������&

� 0�"�
������	
������������
	����#���	"����
��#�
*������.�����	A�#�����%�)4�!��������&

� 0��	��������������	
��*�������	*	����������(�
���(����������	6���%��4�!��������&

� EF���#��������	�
��������	�� �	��
�#	���
���*	������%��4�!��������&

� 0�"�
������	
������������
	����#���	"�����
��#�
*��������	A�#�"�(	�
���%��4�!��������&

� '��������������	�	�����*�������	�(����
	�



���������������	��
���

������
�����


������
�����������



%	�2	��;

�����	��


�	"	�	��

1���#� 7	�#���(	���%�	��������&
%2�4��&��C��)!

;	�	���?	�(���#�5	
#
	*�������
*����������	����	��������

,���	�	���	�� %�����������&
;	�	��2������'������ ��
;	�9,(����8������ ��
8	�(����	�� ��
;	�9,(����5	
#
	*� ��
;	�9,(����?
���� ��
;	�9,(����7	�#� ��
;	�9,(����?	�( ��

,��*	
� %����������&
2���������;	� ;	�
'������ ?
���� 7	�#�

?���
� ��4� ��4� ��4�
+	����	� ��4� ��4) ��4��
B�#���������������4� ��4� ��4�
�������
#�� ��4� ��4� ��4)



(�����	���'��/�	�����

1�������������

1(��$��(��	��
. ��!��*�8���(������ �*����F���
� 

����	�	����

. ��!��*����(��	���	��	��*������

. �)!����(���#�*���������#�����*��

�������
����
G���!�*	����#

G���!�����	��

G���!���(�������������	�
�

G���!�(����9*
����

G���!����6�9�	����
�

G��!����(�����



��&��87�$�9��

��&1&��&��

!7:&��$%&�

��&��87�$�9����&��87�$�9��

��&1&��&����&1&��&��

!7:&��$%&�!7:&��$%&�

� ��*�����(�����
	��������������������(����
��*������#���������*���	
#
	*��%�)4�!�
�������&

� ��*�����(�����
	��������	��������*������
���*��������#������
��#�������%��4�!�
�������&

� ��*�����(�����
	��������������	��"�
����
�*����
	��
��#��%)�4)!��������&



WHAT PEOPLE 
VALUE IN OUR 
PUBLIC LANDS

WHAT PEOPLE WHAT PEOPLE 
VALUE IN OUR VALUE IN OUR 
PUBLIC LANDSPUBLIC LANDS



“They (American’s surveyed) 
rank the environment third on 
their list of critical public issues 
requiring government support, 

just behind crime and education. 
60% feel the government spends 
too little on the environment”.

(National Opinion Research Center, Chicago, Ill., 2000)
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VALUE DIMENSION 1:
MANAGE FOR PROTECTION

• Protect streams and other sources of 
clean water

• Provide habitat and protection for 
abundant wildlife and fish

• Protect rare, unique or endangered 
plant and animal species

• (Average Score 74.0)



VALUE DIMENSION 2:
MANAGE FOR AMENITIES

• Maintain national forests for future 
generations to use and enjoy

• Provide quiet, natural places for personal 
renewal

• Use and manage forest areas in ways that 
leave them natural in appearance

• Provide information and educational 
services about forests, their management 
and the natural life in them

• (Average Score = 61.6)



VALUE DIMENSION 3:
MANAGE FOR OUTPUTS

• Provide access, facilities and services for outdoor recreation

• Emphasize planting and management of trees for an 
abundant timber supply

• Provide access to raw materials and products for local 
industries and communities

• Provide roads, accommodations and services to help local 
tourism businesses

• Provide permits to ranchers for grazing of livestock such as 
cattle and sheep

• (Average Score = 38.1)



PUBLIC SUPPORT FOR AND 
KNOWLEDGE OF THE 

SYSTEM OF 
CONGRESSIONALLY 

DESIGNATED AREAS IN 
THE UNITED STATES
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•MOST AMERICANS ARE AWARE THAT WE 
HAVE A SYSTEM OF CONGRESSIONALLY 
DESIGNATED AREAS

•MANY OF MINORITY BACKGROUNDS ARE 
NOT AWARE OF THE SYSTEM

•CONSIDERABLE DIFFERENCES IN 
AWARENESS CAN BE FOUND AMONG AGE, 
RACE, EDUCATION, COUNTRY OF BIRTH, AND 
REGION STRATA

•WHERE WOULD YOU PUT YOUR 
EDUCATIONAL AND PROMOTIONAL 
ENERGIES?
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•ENTHUSIASTS DON’T TEND TO SUPPORT 
CDAs ANY MORE THAN OTHERS

•AWARENESS OF THE CDA SYSTEM AND 
KNOWLEDGE OF WHICH AGENCIES 
MANAGEMENT THEM DO DIFFER BY 
LEVEL OF OUTDOOR RECREATION 
ENGAGEMENT

•ENTHUSIASTS ARE THE ONES YOU ARE 
MORE LIKELY TO FIND AT CDAs, 
REACHING OTHERS WOULD BE SPOTTY 
IF EFFORTS LIMITED TO ON-SITE 
PROGRAMS
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We Have Identified Segments 
of American Society. Use This 
to Better Target Education, 

Marketing, and Involvement.

SEGMENTATION
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Segmenting for more effective 
communication and education
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Nature Lovers (27.2%)



Hunt-n-Fish Men’s
Motor Club (6.3%)
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The Urban Beach Boys (3.8%)
� 0	"	�� �8��*	�� �8���6�
	�� �=���6	�� �8�	
	�� �7��6���6	�� �

8������#	�� �8�
������?	�(	�� �5�����86		�� ������
���	"���(������������
��	����������	"	�	�� ��F�����(���	��

� 1�.�(	�#��(	�� ���	��9,��	*	����
��#�����

�����������# �
��-��	�����#����� �B484����� ���#������

� 8���(���
���	����#�,��	*	��'����

� /���
��
��
	6�������������"	�� �����	�����������(��� �
����	�	�����	����"	��������
������� �	�"��� ���#������#�
�
����� �	�"�
"�#����������(�"�
������ �	�����(������

� �#"������	
#�������������"��	���*������	�����#��F	�������
"�
���

� 3	6�����������	�����*��
�(��������������	����(������( ���
������������*������
��	��
����������(����#��(����
������*�
�������	��#�
	����



Young New England Wind 
Surfers (0.9%)
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The Inactives(22.0%)
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The Noreaster 
Musclers (6.2%)
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The Thrill Seekers The Thrill Seekers (8.3%)
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The Take it Easies (25.3%)
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A SUMMARY OF 
TRENDS AND 

ENVIRONMENTAL 
ATTITUDES



•According to NSRE results, over 98% of Americans participated in
at least one outdoor activity during the years 2000 and 2001.

•That percentage translates into approximately 206 million people
over age 15 participating in one or more of the 77 outdoor activities 
in the survey.

•Walking continues to be the single most popular of activity, 
although birding and a few other activities are growing fast and are 
joining the ranks of activities Americans most favor.

•Following birding a number of activities are growing at various 
rates, such as hiking, which grew 196%, or swimming in natural 
waters at 64% for the period of 1983-2001.

•The composition of fast growing activities indicate a rapid rise in 
popularity of viewing/learning, trail, motorized, camping and snow 
skiing activities.

OVERVIEW OF RECREATION TRENDS IN THE U. S.



•Americans are concerned about the natural environment and 
public lands, including CDAs.

•There apparently are many more Americans who believe, 
than there are who don’t believe, that we are significantly 
impacting the natural environment and may be heading for a 
major environmental catastrophe.

•Fewer believe that our science and ingenuity will overcome 
our impacts or that we were meant to rule over nature.

•Over 80% of Americans believe that the earth is fragile and 
that humans are upsetting its balance.

•Much lower percentages believe that humans have the right to 
dominate nature and that our impacts have been exaggerated.

OVERVIEW OF ENVIRONMENTAL 
ATTITUDES IN THE UNITED STATES



SOME HOPEFULLY INFORMED 
PROGNOSTICATIONS

• The rising proportions of the U. S. population who are 
Hispanic, Black, Asian/Pacific Islander and born in another 
country will result in shifts in the type of participation in and 
attitude toward outdoor recreation

• The rise in proportion of the population which lives in urban 
areas will affect recreation participation, but not 
environmental opinion

• Rising median age and proportions in older age groups will 
moderate demand growth in some outdoor activities and 
move environmental opinion a bit toward earth over humans

• Continued increases in incomes will likely result in overall 
increases in recreation participation and a greener 
environmental attitude



SOME SUMMARY POINTS
• Population is growing and its makeup is changing

• Demand for most activities is growing, especially for 
trail and viewing/learning—ideal for emphasis at CDAs 

• People value our public lands for much more than just 
recreation, protection comes first, amenities next, last 
are outputs (e.g., timber or other raw materials)

• People support having a system of Congressionally 
Designated Areas, in fact they would support 
expanding the system

• Level of support, knowledge of the system, and 
visitation at CDAs vary by level of engagement in some 
outdoor activities, with enthusiasts rating highest



MORE SUMMARY POINTS
• Natural scenery, trails, interpretive programs and 

recreation facilities rate highest in satisfaction by users 
of CDAs

• Closeness and convenience, ability to bring pets and 
accessibility for disabled rated lowest in satisfaction 
among users

• We have segmented the public based on recreation 
activity choices. This allows targeting of groups for more 
effective marketing and communications

• Most Americans express a concern about the natural 
environment and thus the condition of public lands. This 
is an important link for messaging

• Demand is likely to continue into the future, after the 
shock waves of September 11 have subsided



SOME POINTS TO PONDER

•Yours is a heavy responsibility. CDAs are an important 
American resource, owned by the people of this Country 
held by you in a trust of stewardship

•Your job includes being as informed as you can be of the 
positions of the “Stockholders” of this vast and rich 
national resource—KNOW THE DATA

•Limiting your data to on-site surveys and “conventional 
wisdom ignores the vast majority of the CDA System’s 
owners, the publicmost of whom likely will never show 
up—USE HOUSEHOLD SURVEYS ALSO

•Use the tools of the social sciences--surveys, segmentation, 
marketing principles, and customer service liberally--
DON”T GUESS



CONGRESSIONALLY 
DESIGNATGED 

NATIONAL AREAS

USING SOCIAL SCIENCE AND 
MARKET RESEARCH TO MORE 
EFFECTIVELY PROMOTE AND 

MANAGE CDAs

Ken Cordell, Project Leader, Outdoor Recreation and Demographic Research



Asking About Travel Plan Changes Resulting from September 11

1. How many vacation or recreation trips away from home did you take last year?  _______ No.

2. How many vacation or recreation trips away from home do you plan to take this year?  ______  No.

3. The plane highjackings of September 11 have caused some people to postpone or cancel travel plans. Have 
you postponed or cancelled any vacation, recreation trip or outing plans as a result of Sept 11?  (Y/N)

(If Yes, ask Q 4; if No, skip Q4.)

4. As a result of September 11, is your recreation or vacation travel in the next 12 months likely to be:

a. The same amount as I had planned before Sept 11 (ask Q 5)

b. Less than I had planned (ask Q 5)

c. I won’t travel at all, although I had planned to 

d. Uncertain/don’t know (ask Q5)

5. Which statement best describes your recreation or vacation travel destinations for the next 12 months?

a. Same destinations as I had planned before September 11

b. Different destinations closer to home than the ones I had planned before September 11 (ask Q6)

c. Different destinations as far from home, but ones I consider safer than ones I had planned to go to 
before September 11 (ask Q6)

6. Are any of these different destinations likely to be national forests, state parks or similar areas?

(Y/N)
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